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Examples of U.S. Businesses Thriving or Entering the African Market
Acrow Corp., Parsippany, New Jersey
Providing bridging solutions to Africa

For over 60 years, Acrow has specialized in the design, manufacture and supply of prefabricated modular steel bridges, supporting infrastructure projects across the globe. It now supplies its bridging solutions to public and private sector projects all over the African continent; its bridges are used from major highways to small rural crossings. Continuing its growth in Africa, Acrow in 2010-2011 supplied 100 bridges to Ghana and trained 80 local engineers and technicians. In 2009, after being contracted by the Angolan Transport Ministry, Acrow supplied 151 bridges to facilitate transportation in Angola. In the coming years, Acrow plans to expand its comprehensive bridge development program to other parts of Africa, believing these massive infrastructure infusions help connect communities to the local and regional economies, supporting a more sustainable economic development.
The Boeing Company, Chicago, Illinois
Selling airplanes, providing humanitarian services

The Boeing Company has been doing business in Africa for more than a half-a-century. Boeing continues to partner with airlines, governments and other groups to not only sell products and services, but also create jobs, provide humanitarian services and more. Boeing Commercial Airplanes (BCA) has 90 airline customers and 15 suppliers in Africa. In the past three years, BCA has sold 52 airplanes valued at more than $6 billion. The company now has nearly 100 new airplanes on order from African customers. The company has also invested heavily in African infrastructure, including clean water initiatives and has carried more than 500,000 lbs. in humanitarian supplies to Africa as part of the company's Humanitarian Delivery Flights program.

Elizabeth Arden, New York City
Reaching an eager market

In South Africa alone, only an approximate 20 percent of the market purchases cosmetic products. However, Elizabeth Arden, an American company, has become the fourth largest beauty brand in South Africa. The company has also expressed its intent to increase its presence in Africa. Catering to the needs of consumers from all walks of life, Elizabeth Arden has introduced darker shades across all the foundation lines that include tinted moisturizers and bronzers. Consumers now have the choice of 28 darker shades, available in six product ranges.
IBM, Armonk, New York
Expanding across Africa

IBM is actively expanding its operations across Africa as part of the company's continued geographic expansion initiative to increase its presence in key growth markets and support its global growth strategy. With the opening of subsidiary offices in Tanzania and Senegal this year, today IBM has a direct presence in over 20 African countries and more office openings are planned. IBM's African geographic expansion program has been boosted by its recent deal with Bharti Airtel to create an integrated telecommunications infrastructure for the cell phone giant throughout 16 countries in sub-Saharan Africa. The rapid growth of the mobile phone market across Africa is part of the creation of basic infrastructure across banking, healthcare, communications and transportation currently underway to support the emerging African middle class and to support future economic growth. 
Procter & Gamble, Cincinnati, Ohio
A presence in Africa for 5 decades

Procter & Gamble has been active on the African continent for more than five decades with operations in Morocco (1958), Egypt (1986) and Sub-Saharan Africa (1985.)  P&G’s operations in Sub-Sahara include Lagos and Ibadan, Nigeria; Johannesburg, South Africa, and a satellite office in Nairobi, Kenya.  P&G has extensive reach across Sub-Saharan Africa through its network of distributors in the region with strong expansive plans to reach all 48 countries on the sub-continent.  P&G’s well-known brands are touching the lives of over 200 million people in Sub-Saharan Africa and are improving the lives of over 10 million people through mobile clinics, hospital, schools and community programs.  


SYMBION POWER, Washington, D.C.
Energizing Tanzania

Symbion Power this year acquired a 112MW power plant located outside of Dar es Salaam. This acquisition represents the company’s focus on partnership and investment in developing Tanzania’s power needs. Leveraging Symbion’s extensive power generation experience, the company will expand the plant by year-end, connecting an additional 205MW to the Tanesco grid, followed by another 600MW in 2012. Symbion is committed to being part of the solution to Tanzania’s power generation crisis. In August 2010, Symbion was awarded contracts to rehabilitate existing substations as well as build distribution lines across Tanzania and Zanzibar.  Symbion is providing the Tanzanian people with employment opportunities and skills, constructing training schools in each country. Symbion Power and the Corporate Council on Africa developed SAMBAZA UMEME SI UKIMWI (Swahili for “transmit electricity not AIDS”), an innovative approach for workplace and community-based HIV prevention. 
WORLDSTOCK.COM, Salt Lake City, Utah 
Bringing African crafts to the U.S. market
South African International Business Linkages program (SAIBL) took buyers to South Africa in April and one of the SAIBL clients they visited was Zenzulu, a Durban-based, women-owned giftware enterprise that has 350 home-based craft producers. Overstock.com’s sustainable arm, Worldstock, is now selling their colorful and artistic bowls and platters. U.S-based Overstock is a huge online retailer offering a wide variety of high-quality, brand-name merchandise and services at discount prices
WALMART, Bentonville, Arkansas 
Entering the continent

Expanding to the African continent, Walmart has spent $2.3 billion to obtain 51% interest in Massmart, a South African-based holding company. Over a five-year period Walmart is planning to open new stores throughout South Africa, creating thousands of new union jobs while anticipating a 50 percent growth in food business. Walmart has pledged a strong focus on local operations, sourcing, hiring and community involvement.  Well known for its low prices, the U.S. retail giant hope to increase the purchasing power of the growing middle class and low income communities in Africa. Analyzing Walmart’s impact on local suppliers, some observers in South Africa predict that Walmart’s sourcing policy of relying on farmers from South Africa, Uganda and elsewhere on the continent will benefit them in exposure to the supermarket’s global supply chain, boosting farmer incomes. 
Yum! Brands’ KFC, Louisville, Kentucky
Growing, with new restaurant in Ghana 

KFC, currently operating in eight African countries, has recently opened its first restaurant in Accra, Ghana.  KFC attributes the brand entering into new markets throughout Africa to the increasing economic growth and improved political stability on the continent. The company plans to expand to the rest of the African continent. All employees are Ghanaians.
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